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Larsen Sails
has growing
reputation
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you to get a sail and a half from us
vs. the other big- name lofts.”

__ ““The typical attitude we run into
everyday,” said White, “is that
everyone seems to believe that if it
costs more it must be better. Well,
_that just isn’t so.”
“- In fact, Larsen has been so suc-
~eessful that it has been approached
.by the big sailmakers in attempts to
be bought out.
-~ Just how fast are Larsen Sails?
Just check last year’s S.C.0.R.E re-
- sults and you'll find that Larsen Sails
 was aboard nearly every winner in
‘ every division. The sails have been
used to capture local, regional and
—national titles in everything from
Moore 24s to Santana 35s.
" Making sails is only one aspect of
“the loft. “We are not a production
_loft,” Sue said. “Everything we do is
custom tailored.”” Being skilled in all
“areas of cloth construction, Larsen
""Sails has made several unusual
_items. At one time, Larsen Sails
worked as a government contractor
making covers on land mines for the
Army. )
* Currently Larsen’s is again doing
something out of the ordinary. *“We
have opened the loft for Canadian 12-
meter crews,” Kurt said, ‘‘so that
" they can make their sail repairs and
‘adjustments.” '
__Why is the firm lending a hand to a
potential rival for the America’s
“Cup? “The Canadians are forced to
“live on donations,”’ Kurt said. ‘‘We
“let them use the shop and only
charge them for the materials they
“use at cost. Other lofts in the Bay
“Area were charging them $40 an
*hour. Let’s just say that we are doing
+it in the spirit of yachting.”
" ‘That is the true spirit of. sailing:
“competition, for sure, but fairness,
‘too. It is the spirit of tradition as
~well.
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Gary Daubresse measures a main sail for an Olson 30.




