Lenz Arts nears 45th birthday
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. SANTA CRUZ — On Aug.
1Lenz Arts will celebrate its
45th year in Santa Cruz. But
Saturday, the business at 142
River St. will hold an anni-
versary celebration, with
free food, face painting and
other activities.

Lenz Arts got its start in
1968, when founder Andy
Lenz was pursuing a grad-
uate degree at San Jose
State. He was in Santa Cruz
looking for a small replace-
ment point for a technical
pen. At the time, the stores
either didn’t stock the piece
or couldn’t supply him with
it. As a result, Andy Lenz
turned the need for the tech-
nical pen into a businesses
that has lasted more than
four decades.

Andy Lenz and his wife
Cynthia, a Santa Cruz native,
stressed that their business
is as much about passion for
art as business, and that they
were “in it for the long run”
when it comes to helping
customers.

“Part of the business is
taking the time to teach
customers to do more with
less,” Cynthia Lenz said. “Do
you need a 30 dollar pallet
when you can use a kitchen
plate?”
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Andy and Cynthia Lenz, with son Andrew in their Lenz Arts store, are celebrating 45 years in

business.

“If you take care of cus-
tomer it doesn’t matter who
the competition is,” said
Andrew Lenz, Andy’s son.

This emphasis on the cus-
tomer extends to the staff.

“It’s more that just a job,”
said employee Lilly Brom-
berg. “It’s a lot more fun for
us to come to work when we
get to try out new projects.”

“I hadn’t come here while
in college, although most of
the painters in the depart-
ment shopped here,” said
Louise Leong, who recently
graduated from UC Santa

Cruz with an art degree spe-
cializing in printmaking. “I
was kind of embarrassed to
see what I'd missed out on.”

The Lenz family aims to
ensure that its staff always
maintains a positive atti-
tude about the products
they sell.

“Ihad someone being culti-
vated to be a manager,” Andy
Lenz. “But it turned out that
this person didn’t have the
enthusiasm for the stuff. It
was widgets to them.”

But Andy Lenz had some
cautionary advice for those

seeking to start a small, inde-
pendent art store of their
own: don’t do it.

“The art community
expects a lot right now,” he
said. “Now you have got the
need for gratification over-
night.” He explained that the
emergence of Internet retail-
ers makes it easier for a cus-
tomer to look from home for
a specific product.

Nonetheless, the Lenzes
said they are confident that
they have two key advan-
tages over online and chain
retail competitors: custom-
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er satisfaction and product
knowledge. The store aims
to ensure that it can keep
up with a shifting market,
and see an 8 percent to 15
percent change in supplies
every year.

“Our store is organic and
growing and shifting all the
time,” Andy Lenz said.

Lenz Arts also enjoys sup-
port among resident Santa
Cruz artists. Anna Oneglia, a
local painter who has lived in
Santa Cruz for 30 years, was
particularly complimentary.

“Before I bought through
mail order, but the more I
went to Lenz the more I got
it that they were what I need-
ed,” Oneglia said.

Follow Sentinel reporter Luke
Barnes at Twitter.com/Luke-
Barnes1292




